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(c)2002 Lexus, a Division of Toyota Motor Sales, U.S.A., Inc. Lexus reminds you to wear seatbelts, secure children in rear seat, obey all speed laws and drive responsibly.
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6500 TELLURIDE DR.  (402) 477-3233  (877) 373-0033

JUST SOUTH OF 1-80 ON NORTH 27TH STREET

If ever there were such a thing as automotive fashion sense, this would be it. Take 

the luxurious ES or LS sedans, for example. Both come loaded with indulgent 

amenities like dual-zone climate control. For luxury in the open air, we offer the 

stylish SC convertible. For thrills, the GS and IS sport sedans both offer Formula 

One-inspired E-shift that puts the power of shifting gears on the steering wheel. 

We even offer our generously appointed LX, GX and RX SUVs. Yes, when it 

comes to greeting a freshly paved stretch of asphalt in the right adornment, you’ll 

be hard-pressed to find a better wardrobe than this. Visit your Lexus dealer.

www.lexusoflincoln.com
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new homeowners and sellers.
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4 Designers Galore
 With so many interior designers in 
 Lincoln, who will you choose?

14 Islands in the Mainstream
 From relaxing to working to eating, kitchen islands  
 are a culinary getaway for the homeowner. 

21 Make Your New Home   
 Bloom
 Helpful tips to spruce up the outside of your home. 

22 Make Sure Your Financial  
 House Is In Good Order
 Got Financial Questions?  Get your  
 answers here...

24 The Perfect Chair
 Everyone wants a cozy place to curl up. Learn how  
 to find it and where to put it.

34 Retaining Walls 
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 Install ing a retaining wall.
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 Creating space, a huge step towards maximizing  
 home sale profits.

43 Taking Care of Your Green
 Keeping up with the new neighbors nice green   
 lawn can be easy.

47 Brand New Guides to   
 Guide Your Style
 Helpful publications for your home.

48 Hague Quality Water  
 Celebrates 5th Anniversary
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PRODUCTS & SERVICES

27 Garage Doors &  
 Organization
 Overhead Door of Lincoln,  
 Pioneer Overhead Door,  
 Professional Storage  
 Design

29 General  
 Contractors &   
 Builders
 Solid Rock General  
 Contracting,  
 Nebraska Building  
 Concepts

30 Home Inspection
 Total Home Inspection  
 Company

31 Home Theater
 The Sound Environment

31 Insurance 
 Shelter Insurance,  
 Auto Insurance Center,  
 Ron Morss

33 Interior Design
 Unique by Design

34 Landscaping
 General Excavating

37 Movers
 Local Movers

38 Paint
 Diamond Vogel

39 Painting
 The Luckier Construction  
 Company

6 Air Duct  
 Cleaning
 Duct Medic

6 Banking
 West Gate Bank

7 Beauty & Salon 
 Tranquility Salon and   
 Day Spa

8 Blinds
 Lincoln Design Center,  
 Mr. Blind Man

9 Cabinets
 Ram Cabinets

10 Carpet /  Flooring
 O Street Carpet,  
 Carpets Direct, Gemini

12 Carpet Cleaning
 ChemDry, Guaranteed  
 Clean

16 Cleaning Services
 Maid To Please

16 Clocks
 City Clock

17 Convenience  
 Stores
 Kabredlo’s

17 Custom Framing
 Hang-Ups

18 Daycare
 Krayon Campus

19 Decorative  
 Concrete
 Carroll Distributing

20 Fencing
 American Fence Co.   
 Husker Deck & Fence 

22 Financial  
 Planning
 Waddell & Reed

26 Furniture
 Hil l  Home Furnishings 34

39 Patio Furniture
 Trouba’s Patio Shop

40 Pest Control &  
 Radon  
 Mitigation
 A-1 Pest Control,  
 A-1 Radon Mitigation

41 Ponds
 The Pond Center

42 Pools
 Pool Techs 

42 Printer
 Jacob North

45 Sod
 Todd Valley Farms

45 Sprinkler  
 Systems
 A-1 Lawn & Chemical

46 Title Company
 Nebraska Tit le Company

47 Veterinary
 Nebraska Animal  
 Medical Center

48 Water Treatment
 Hague Quality Water

50 Windows, Siding  
 & Sunrooms
 Custom View Exteriors,  
 Husker Exteriors,  
 Wahoo Window & Door

ON THE COVER
Islands in the Mainstream, 
41 percent of homeowners want to 
add an island to their kitchen.
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With so many interior  
design companies in  
Lincoln, how will you 
choose yours?

BY LORI MCGINNIS

              ou’ve just moved into a new 
house and you want to do some 
redecorating. Where do you

start?
 Many people start by calling an 
interior designer. But knowing how to 
pick the right designer may not be so 
easy.
 The best place to start is by picking 
a company you have heard something 
about, said Sherri Fandrich, owner of  
Sutter Place Interiors, 5221 S. 48th St. 
The right company has a reputation 
and stands behind its 
work.
 If  you know 
someone 
whose inte-
rior design 
you like, 
find out 
who 
did it, 
Fan-
drich 
said. 

You probably don’t want to duplicate 
your friend’s design, but you can 
duplicate the warm feeling that the 
design exudes.
 Once you choose the company, 
choose the designer. Interior design 
companies may have several design-
ers. Interview one or more and choose 
someone you are comfortable with, she 
said.
 “If  you don’t get good vibes from a 
person, that might be a good indica-
tion that you need to interview some-
body else,” she said.
 Paul Daniels, owner of  Paul Daniels 
Interiors, 321 S. 9th St., encourages 
homeowners to check out a designer’s 
credentials. Look for someone with a 
degree in interior design and someone 
who has passed qualified exams.

 The right designer should 
have the ability to listen, 

and sometimes read be-
tween the lines. The 

right designer will 
be someone you 

can commu-
nicate with, 
share ideas 
and not be 
intimidated 
by. The 
designer 

Y

Sherri Fandrich, owner of Sutter Place Interiors

Designers 
Galore
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should offer choices, not an 
inflexible design plan, he said.
 “Creative ideas are only the 
beginning,” he said. “Have 
they shown they can take 
a project through its many 
phases successfully? Has this 
designer demonstrated the 
knowledge of  construction 
details building and electrical 
codes which allows the design 
to be built and function prop-

erly?”
 A designer should have 
the goal of  decorating your 
house the way you want, not 
what he or she wants, said 
Bonnie Whitemore, man-
ager and designer at Unique 
by Design Inc., 5022 Old 
Cheney Road.
 “If  they make suggestions 
about things you didn’t ask 
about, be leery,” she said. 
“They will give you more 

than you bargain for.”
 Designers should be willing to give 
you names of  other clients for you to 
contact. 
 Whitemore also suggests finding a 
designer whose philosophy is no job 
is too small. Some designers won’t 
take a job unless it is a certain size. 
But not everyone needs a complete 
remodeling. Sometimes just one or two 
changes can make a difference.
 How do you know if  you need some 
design help? Whitemore said your eyes 
should move up and down a room and 
not focus on one thing.
 “If  your eyes stop on one area, it 
needs some work,” she said.

May 2006 5
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• Helps Eliminate Airborne Allergens

• Helps Extend Furnace, AC,  
   or Heat Pump Life

• Control Dust Levels

• Help Reduce Energy Bills

• Help Reduce Asthma 
   & Respiratory Illnesses

����������������������������

What is in the Air you
are breathing?   
Want to find out?

SPRING SPECIAL

Call Today for Details

Exp 6/22/06. Not valid with other offers.
Must mention when making appt.

CLEAN AIR SPECIAL

AIR DUCT
CLEANING

Exp 6/22/06. Not valid with other offers.
Must mention when making appt.

48 HOUR  
Air Testing 
Service

$3995
 

$5000
 OFF

Call Today for a FREE Consultation

Wouldn’t it be nice...
if your BANK helped you move?

www.westgatebank.com
WEST GATE BANK. LINCOLN’S BANK.

member FDIC

Hwy 2 & Old Cheney | 1204 West O | 27th & Old Cheney
17th & South | 70th & A | 84th & Holdrege | 27th & Cornhusker

Call 434-3456 for more details and to find out about our great checking accounts

West Gate Bank will do just that.

When you open a checking account with us, a personal banker will actually 
help you switch all your automatic deposits and debits to your new West Gate 
Bank account with our Switch Kit. That doesn’t mean we give you the forms 
to fill out; that means we fill them out and make the phone calls for you.

That’s the power of customer service from a local bank. 

6 AIR DUCT CLEANING / BANKING ON THE MOVE
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L I N C O L N

D E S I G N

C E N T E R

4 0 2 . 4 8 8 . 5 6 9 6
LincolnDesignCenter.com 

Carole L. Russell
Interior Designer

Allied Member ASID 
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Cabinet Warehouse
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Low Factory  
Direct Pricing

May 2006 CABINETS 9
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In Stock Blinds
ROYAL WINDOW COVERINGS

• 3X5 Standard Starting at $13.89
• 78”X 84” Vertical Starting at $49.99
• Cut to Size
• 1 yr. Limited Warranty
• In Stock.

TILE
13”X13” PORCELAIN

Subtle variations in color and texture are com-
bined with exceptional durability to produce a 
rustic stone visual that will beautifully accent 
any decor. Rustic appearance, super stain and 
fade resistance, natural blend colorations. 
Recommended for all interior residential and 
moderate commercial uses. Also available in 
16”X16” and 20”X20”, prices may vary. 

$199
SQ. FT.

BERBER 
LOOP

This 15’ berber loop is a perfect choice 
for home gathering areas or quiet 
rooms.
In Stock.

79¢
SQ. FT.

FRIEZE
NYLON

Great Price! 40 oz. 100% Bright luster 
nylon cut pile Berber. No fuzzing or 
shedding. Tight twist for good per-
formance. 12’ width. Designer series 
product. Stain tech carpet protector.
In Stock.

$119
SQ. FT.

LAMINATE
TEXTURED

Uniclick locking system, no glue 
required. Textured surface for a real 
hardwood look. 15 year warranty.
In Stock.

$169
SQ. FT.
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WOOD
TIMBERLOC®

A thick, genuine wood surface and glueless 
installation. Offers interlocking profile systems 
so precise seams are nearly invisible. While the 
product is protected with Surface Armor, it can 
be refinished. 25 year residential and 10 year 
commercial warranty.
In Stock.

$499
SQ. FT.
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CARPET • VINYL • WOOD • CERAMIC • LAMINATED FLOORS
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477-6868
2344 South 13th

25 OFF
10% OFF Entire Flooring 

Purchase
Not Valid with other offers or discounts.  

Must mention at time of estimate. Expires 06/30/06Purchase of  $150 or more477-6868
2344 South 13th
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Are your carpets Chem-Dry clean?
Chem-Dry of Lincoln • CALL TODAY! • 420-9025

Independently Owned & Operated • Serving Lancaster County For 18 Years
* 1-Area Special... $8500 250’ max. Protection Included
* 2-Area Special... $9900 350’ max. Protection only $20
* 3-Area Special... $11900 450’ max. Protection only $30

* 4-Area Special... $13900 550’ max. Protection only $40
* 5-Area Special... $16900 650’ max. Protection only $55
* 6-Area Special... $19900 850’ max. Protection only $75

* A step is equal to 10’ towards total ** $85 minimum applies
Chem-Dry of Lincoln • Call Today : 420-9025 • Expires 6-30-06

Special good on vacant or traffic areas only!

ON THE MOVE
 CARPET & FLOORING / CARPET CLEANING12

On The Move Magazine 05-2006 Edition.indd   12 4/17/2006   5:06:38 PM



13 ON THE MOVEINDEX INFORMATION 13CARPET CLEANINGMay 2006

On The Move Magazine 05-2006 Edition.indd   13 4/17/2006   5:06:39 PM



14 ON THE MOVE

From relaxing to working to eating, kitchen 
islands are a culinary getaway for the hom-
eowner who wants to bake her cake and spend 
time scrapbooking, too.

BY PAUL ROGERS

Imagine the perfect island. If you’re thinking 

sun, sand, tropical breezes and a sweet rum 

drink served in a pineapple, you probably did 

not participate in IKEA’s worldwide kitchen use 

survey. 

According to a Gallup poll sponsored by the 

home furnishing store, the kitchen feature that 

homeowners covet most is an island, no chaise 

lounge or sunscreen necessary. 

Forty-one percent of participants said they 

wanted to add an 

island to their kitchens, 

and those who already 

had one were twice as 

likely to be happy with 

their space as those 

who didn’t.

“When clients come 

in to us, the vast major-

ity want an island,” 

says Sara Ann Busby, 

a certified kitchen 

designer and owner of 

Sara Busby Designs, 

Elk Rapids, Mich. 

“Usually, they want it for flexibility. It can be used 

as a cooking space, a dining space, a craft area, a 

homework area… there are lots of different uses for 

a kitchen island.”

“An island allows more than one person to 

work in the kitchen at the same time,” says Fred 

Flock, a certified kitchen and bath designer with 

Bella Cucina Inc., Southfield, Mich. “They work 

great for buffets and casual entertaining, and fre-

quently they’re positioned so that the host or host-

ess or cook can converse with guests while prepar-

ing the food. It’s a more convivial way to use your 

kitchen.”

The flexible functionality an island provides is 

necessary because the kitchen has become the hub 

of family home life. In the IKEA survey, only 24 

percent of respondents said they use the kitchen 

solely to prepare food. Instead, they said they use 

it to entertain guests, socialize, play with kids, work 

on hobbies and conduct family discussions. 

But not just any kitchen can accommodate an 

island nor can every island deliver the flexibility 

required by today’s homeowner. There are very 

few universal do’s and 

don’ts in island design, 

but one major rule 

is clear: Don’t cram 

an island into a small 

kitchen just to say that 

you have an island. It 

defeats the purpose. 

Ideal aisle space 

around an island is 48 

inches, and kitchen 

designers say they pre-

fer at least 42 inches. 

If installing an island 

leaves less than 36 

inches of aisle space, “just don’t do it,” says Flock. 

And although “bigger is better” is the general 

rule for islands, don’t make it so big that it hinders 

the flow in the kitchen and detracts from func-

tionality. Eight feet by eight feet is about as big as 

Split-level: islands are trending toward multiple-height surfaces to create one area 
for cooking, and another for eating, entertaining or working.
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Islands 
in the Mainstream
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Busby’s gone in her designs. A judiciously placed 

two foot by two foot chopping block can be bet-

ter than a monstrosity so large that the countertop 

requires an unsightly seam.

What you have to be careful of in big islands 

is creating so much countertop that certain areas 

become hard to reach, says Busby. One client 

demanded an excessively large island and then real-

ized the center of it was useless. Busby went back 

and raised the center for flowers or art.

Island design is all about maximizing space: 

the kitchen space in general, the surface area of 

the island and the storage space underneath it. 

Islands have taken the place of the eat-in kitchen, 

says Judy Adams Hunt, a certified kitchen designer 

with Eurotech Cabinetry Inc., Sarasota, Fla. “People 

always wanted a space like that, but now it is a 

space with storage rather than just a table and 

chairs.”

Below the surface, today’s islands include 

shelves, cabinets, wine coolers, warming drawers, 

microwave drawers and 

refrigerator drawers. On 

top, you’ll find prep sinks, 

bar sinks and plenty of 

countertop workspace. 

“When we talk with 

clients about what they 

want an island to do, we 

usually talk about a lot of 

flexibility for setting a buf-

fet or having kids do crafts 

or a variety of things,” says 

Busby. 

Designers are finding 

other ways to keep functionality broad. One of the 

biggest trends in islands is multiple levels for dif-

ferent tasks. The prep area may be 36 inches high 

for chopping, slicing and performing other cook-

ing tasks. But the area facing out toward the family 

room or where guests may be standing might be 

42 inches high, blocking part of the mess on the 

countertop.

Adams Hunt has installed taller 42-inch cabinets 

on the end of the island not only to shield the view 

of the prep area but also so people can store dishes 

or other items without having to bend over. On 

other islands, she’s reduced the height in places to 

30 inches.

“Some people like a drop-down area at 30 

inches high instead of 36 inches so they can sit on a 

chair rather than a stool,” she says.

Varying heights also adds eye appeal. No design 

is purely utilitarian. The different heights add a 

sculptural element to the kitchen “so it’s not just a 

big box plopped down in the middle of the room,” 

says Adams Hunt.

In addition to different heights, the trend Flock 

is seeing is varying countertop materials. On one 

recent design, he combined stone and wood. On 

another island, the snack bar area featured glass, the 

food prep area Corian and the rest granite. 

“The granite the client selected was extremely 

expensive, so we put it where it could be seen. For 

the work surface, Corian is less expensive and eas-

ier to maintain,” he says. “The glass is for drama,” 

adds Flock, with lighting concealed behind the rear 

edge adding to the “wow factor.”

There is a gen-

eral trend toward 

wood countertops 

that utilize tropi-

cal species that are 

naturally darker 

in tone, such as 

wenge and mahog-

any. The tops fea-

ture a natural oil 

finish, are easy to 

maintain and hold 

up well in damp 

environments, 

requiring only periodic re-oiling, says Flock. 

Busby is seeing more homeowners use islands 

as accent pieces for the kitchen, in which the base 

cabinets and countertop do not match the perimeter 

cabinets and countertops, but instead compliments 

them.

“It’s a warmer look when you’re not running 

the same materials throughout the whole kitchen,” 

she says.

And as everyone knows, people gravitate to 

islands for their warmth.

15May 2006

According to an IKEA survey, 41 percent of homeowners want to add an island to their kitchen. 
When adding, the most important factor is to choose an appropriate size that won’t overwhelm the 
space. 
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MAID TO
PLEASE®

“We’re Pleased When You’re Pleased”

Weekly, Biweekly, Monthly
Professional Maid Service
Special Projects
Move In /Out Cleaning
Criminal History Background
Checks & Drug Screens
Employee Taxes Paid
Worker’s Compensation Paid
Insured & Bonded

Locally Owned By
Brenda Schwery

Satisfaction Guaranteed
Free Estimates

www.maid-to-please.com
Call 434-2472

©2005 maidtoplease All rights reserved

Lincoln’s Premier
Home
Cleaning Service

$3000
Housewarming Gift

10%  
New Customers Only

OFF
One Time 
Cleanings

Third  
Cleaning

OFF

For over 50 years, City Clock 
has been “making time” for 
you... stop by our showroom 
and remember:  “There is 
no present like time.”

4401 South 70th  
(SW Corner of 70th & Pioneer) 

402-483-6363The Largest & Finest Clock Showroom in the Midwest

City Clock has over 1000 clocks  
to fit any price range and decor

On Site  
Clock Repair

$25 OFF Purchases of 
$100 or more

$100 OFF Purchases of 
$500 or more

Mention this ad at time of purchase

����������������������

CLEANING SERVICE / CLOCKS
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With 45 Locations in Nebraska, Kansas & Oklahoma

COUPON
EXPIRES 8/31/06

Lincoln Locations
• 730 W Cornhusker
• 900 South St
• 1445 S 17th
• 3560 N 48th
• 1200 N 10th

• 2305 R
• 4135 S 48th
• 4000 Adams
• 600 West A
• 3291 Holdrege

• 4401 N 70th
Eagle
• 130 Hwy 34
Bennet
• 10000 S 158th
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$5000 OFF
Any Installed  

Fence
Present coupon at time of FREE estimate

Not valid with any other offer • Expires 6/30/06

$30000 OFF
Any Installed Fence Job

Of $6,000 Or More
Present coupon at time of FREE estimate

Not valid with any other offer • Expires 6/30/06

���������������������
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��������������������������������
Custom Design & Build

Patio Enclosures & Gazebo’s

• Decks
• Lifetime Warranty*
• Fences
• Free Estimates
• You Work with the Owner  
  from Beginning to End

* on select products

14 Years Serving Lincoln
Kurt Kontor/Owner

Call Now for the Highest 
Quality Most Competitive 

Priced Fences

805-0330

$100 OFF
Any Deck, Fence,
Patio or Gazebo

over $100000

FENCING ON THE MOVE20
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BY BARBARA BALLINGER

 As days grow longer and warmer and you think 
more about spending time outdoors, it’s wise to get 
your yard and the exterior of your home ready to 
look their best. Two by-products will be that you’ll 
enjoy spending time outside more, and you’ll get 
positive feedback from neighbors and passerbys: 
important if you ever decide to sell.
 Whether you do the work yourself or hire 
a gardener or landscape designer, become more 
knowledgeable by reading gardening magazines, 
books and seed catalogs. Contact your local 
County Extension Service or favorite garden shop 
to find what grows best in your area and what 
type of soil you have. Also, take a stroll through 
a botanical garden to see the many possibilities 
firsthand.
 Save the best part for last. Put on your 
grubbiest clothes, grab some gloves and gardening 
tools and head out to your yard. There’s nothing 
like getting your hands dirty to learn what Moth-
er Nature has gifted us. Garden gurus suggest the 
following tips:
 • Spruce up your front door. It’s the first 
thing you and someone else sees, says Kenan 
White, co-founder and owner with her husband 
of The Growers Exchange, Charles City, Va. Con-
sider painting it a new color and putting some nice 
annuals in attractive, clean pots by the front door.
 • Fix and paint shutters. The winter may have 
taken a toll on your shutters, so be sure they’re intact 
and not peeling. Paint them if necessary.
 • Check walks. Do you have missing or broken 
bricks or slates? Patch up areas with missing materials 
and grout. You want a smooth, walkable entranceway. 
Power wash walks if very dirty.
 • Pave that driveway. With the worst of snow 
and ice past, seal your driveway, and if it’s broken 
badly, patch or redo it. Be sure you have grass, trees, 
bushes or flowers nearby to soften its hard lines.
 Get tools ready. Be sure you have properly 
cleaned and sharpened trimmers, shovels, shears and 

other tools to care for your yard.
 Clean, edge borders and plant. Remove plants 
that didn’t make it through the winter and prepare 
the soil where they grew for a new plant, says Col-
leen Dieter, owner Red Wheelbarrow Plant Care in 
Austin, Texas. Know why plants died, she adds, so 
you can plant something that will survive, or improve 
soil drainage. If you live in a cold climate and had 

piled mulch around the crown or base of plants to 
protect them, pull it back in spring. Add a fresh layer 
of compost and mulch to improve the soil’s health, 
moderate soil temperatures and prevent weeds, she 
says. 
 • Add flowers. The biggest turnoff to potential 
homebuyers besides an overgrown or messy yard is a 
blank yard without trees and flowers since it doesn’t 
look lived in, says Bill Golden, a salesman with RE/
MAX Greater Atlanta. Come spring, add the right 
seasonal flowers that will survive in your climate and 
yard. Know to take divisions of perennials that have 
gotten too large once soil has thawed or dried out 
sufficiently, says Gordon Hayward, author of “The 
Welcoming Garden: Designing Your Own Front 

Let the sunshine in: Patching up walkways, cleaning out gutters 
and planting new flowers are good ways to help your home 
welcome the spring season. 

Continued on page 27
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Everyone wants a cozy place 
to curl up. Learn how to find 
it and where to put it.

BY NOLA SARKISIAN-MILLER

M
ost members of today’s home design 

elite would groan at the sight of Archie 

Bunker’s chair in prime view on the 1970s 

TV program, All in the Family. The rickety, high-back 

wing chair was more than a dubiously comfortable 

seat in the house: it represented Bunker’s ersatz 

throne where he reigned as king of his castle.

Fast forward 30 years and the gender mores 

and styles have undergone tectonic 

shifts. No longer do men always rule 

the roost and no longer do comfort 

and style have to co-exist divorced 

from one another. Still constant, how-

ever, is that age-old remedy to a bad 

day: cozying up in a welcoming seat 

all one’s own.

“It’s not only something personal 

from the look and feel of the chair, 

but it’s also about personal comfort 

and enjoying multiple functions from 

watching TV to enjoying a great view,” 

says Greg Finney, owner of 2Modern.

com, Mill Valley, Calif. “It’s human 

nature to want a sanctuary.”

These days, seating options for 

refuge-seekers abound from sleek 

recliners to more iconic Eames chairs. 

Chair-and-a-halves, which are smaller 

than loveseats, paired with ottomans 

are a modern-day version of the recliner at Aspire 

Furniture in Vista, Calif. At Rivervale, N.J.-based 

Texstyle, one showstopper is the Tom Stringer for 

Texstyle Alinea chair, a sturdy, barrel-backed uphol-

stered chair with wooden legs, named for the high-

end eatery in Chicago known for its lengthy meals. 

How-to tips gleaned from the current crop of 

interior design television shows as well as gender 

preferences are helping guide chair-lovers in their 

purchase decisions.

“Men love recliners in leather – they just love 

to be comfortable, put their feet up and have access 

to the remote, but I’ve never had a woman ask me 

about recliners,” says Kristin Knickerbocker, an 

interior designer in Carlsbad, Calif. “Women want 

cozy reading chairs with light or a chaise for a 

romantic feel.”

Like the women’s movement, recliners have 

come a long way in design, image and sensibility. 

La-Z-Boy purveys a range of styles from old-school 

looks featuring wide arm posts and biscuit-style 

backs to the cleaner lines of the mission-style 

recliner with bent wood arms. Design-conscious 

customers also will appreciate the mid-century 

THE CHAIRPERFECT 

Location, location: picking out your comfy chair is only half the battle. “Arranging furniture is about social distance,” 
says Julie Eizenberg, a Santa Monica, Calif.-based architect. Make sure your seat isn’t at a remove from other fur-
nishings and is warmed by natural light.
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influences in the Todd Oldham by La-Z-Boy col-

lection.

The goal is to offer cozy styles “to meet every 

design taste from traditional and contemporary to 

country and modern,” says Paula Hoyas, vice presi-

dent of upholstery merchandising for La-Z-Boy, 

Monroe, Mich. 

Hoyas said micro-suedes, chenilles and 

leathers are the preferred fabric choices in 

neutrals and bolder colors such as citrus 

greens, raspberries and bright blues.

When it comes to selecting furniture 

styles and fabrics, most design experts sug-

gest taking stock of one’s comfort needs 

and inspirations before making any decor 

decisions. Is the chair for looks or long 

hours with a book? Is it intended to com-

plement a beloved antique coffee table? 

And, exactly how old are the intended 

users?

“As people get older, they go from 

well-worn choices to those that are firmer,” 

says Patrick Kearney, who manages the 

Texstyle custom furniture showroom in 

New York City.

Selecting the room’s focal point and 

orienting everything in the room to high-

light is another step in determining the 

best arrangement for furniture. For some people, 

the perfect perch is in front of a widescreen plasma 

or LCD television set mounted on the wall and for 

others it can be beside an artfully placed fountain. 

At the same time, the setting should be comfortably 

conducive to conversation.

“Arranging furniture is about social distance 

– if it’s too spread out, it doesn’t work,” says 

Julie Eizenberg, a principal at Koning Eizenberg 

Architecture, Santa Monica, Calif.

For those families comfortable without defined 

seating areas, the communal comforts of the sec-

tional sofa are an alternative to the singular chair, 

accommodating everyone’s derriere in the house-

hold while affording all of them a decent vantage 

point. 

“Sectional sofas have taken the lead as the big 

comfort statement of the room,” says Bella Zakarian 

Mancini, named one of New York’s Top 100 inte-

rior designers by New York magazine and owner 

of the interior design firm Ruby. “There’s a place 

for everyone to sit and talk with ease and nobody 

is left out.”

Mancini encourages her customers with young 

children to select durable and easy-to-clean fab-

rics, including wool felts, cotton velvets and linen 

velvets. She doesn’t advise using leather, which 

can overpower the setting, especially in those tight 

quarters where sectionals typically line the walls.

For those adventurous customers willing to 

splurge on directional, avante garde pieces, such as 

an Arne Jacobsen Egg Chair, the trick is to maintain 

the design scheme throughout the living space from 

the coffee table to the bookshelf or risk a chaotic 

vision and perhaps some bad feng shui.

“You want all of your design elements to be con-

sistent,” says Sarah Van Assche, who owns a full-ser-

vice interior design firm in Chicago. “Furnishings 

should be compatible when it comes to design 

details. A skinny leg may not go with a chunky con-

temporary leg.”

Cover me striped: before selecting the fabric, decide where to place the chair 
and how it will interact with the room. If it’s the focal point, choose a fabric 
that commands attention, but doesn’t depart from the room’s style.  
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Melanie
Reclina-Rocker
Chaise Recliner

Save
now

on the
one & only
La-Z-Boy 
recliner

bedroombedroombedroom

$5000 OFF
Purchase of $500 or more 

for your new home.
Applies to regular priced merchandise.

Not valid with any other offer • Expires 10/31/06

��������������
��������

now 
only

$45999

Pinnacle
Leather-Finesse
Reclina-Rocker Chaise Recliner

Morgan 
Reclina-Rocker
Chaise Recliner

Anderson
Reclina-Rest
Chaise Recliner

Lancer
Reclina-Rocker
Chaise Recliner

now
only

$27999

now
only

$35999

now
only

$39999

now
only

$35999

Sofa 
$169999

Chair with  
Ottoman  

$129999

Broyhill
Sofa 

$79999

Dresser,  
Mirror,  
Chest & 

 Complete Bed
$139999

Hours: Mon. - Fri. 9-5:30 • Sat. 9-5 • Thurs. 9-8 • Always 90 Days Same as Cash
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Garden” (Gibbs Smith, Publisher, 2005).
 • Trim. Regularly trim bushes and shrubs when 
they look untidy.
 • Prune trees. If branches have broken or are 
dangling, prune them if you can reach them – if not 
hire a service. Prune fruit trees and other shrubs 
before buds break, but avoid pruning those that bleed 
if pruned in the spring, says Hayward. You periodi-
cally may want to have trees evaluated for disease and 
structural defects, says Ronald White, a vice president 
for Glen Gate Co., Wilton, Conn.
 • Water well. Having enough water keeps 
plants, trees and the lawn healthy, so check sprinklers 
and hoses, says Karen Cords, technical and training 
director for Massey Services’ GreenUP, Orlando, Fla. 
The amount of water depends on grass type and cli-
mate. A good rule of thumb: Water when grass wilts 
and water deeply.
 • Seed. Seed your lawn, including the back 
yard, as weather warms. Put in the right grass type for 
your location. You may need to put in both shade- 
and sun-loving grasses, says Cords.

 • Mow. Get your mower ready for action by 
changing the oil and air filter and sharpening blades, 
says Dr. Doug Linde, associate professor of agronomy 
and environmental science at Delaware Valley Col-
lege in Doylestown, Pa. For the best cut, John Deere 
experts suggest mowing in the mid-to-late morning 
when it’s cool and dry and follow the “one-third 
lawn” rule. Never remove more than one-third of the 
grass blade at one time and don’t cut grass too short.
 • Fertilize. Giving your lawn and plants enough 
fertilizer is akin to feeding them properly. “When it’s 
spring, your lawn is waking up and needs break-
fast,” Cords says. You may need additional fertility 
throughout summer, depending on grass type. Don’t 
forget to add weed prevention, but be careful about 
herbicides since they’re designed to kill plants.
 • Check lighting. Though spring brings more 
daylight, be sure lights work around your house and 
add some in trees for mood.
 • Bring out outdoor furniture. If you’ve taken 
patio furniture indoors for winter, scrub it and bring 
it back outdoors.
 • Clean gutters and the roof.
 • Add garden features. Consider adding 
structural items to enhance your garden – a gazebo, 
birdbath, arbor or pond, says White.

Home Bloom
Continued from page 21
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Locally owned & operated by Bob Carter
Lincoln’s first choice in Home Inspections

• Computerized, On-Site Report
• Detailed 26 Phase Whole House Inspection
• ASHI-certified 
   (American Society of Home Inspectors)
• WDI-certified (Wood Destroying Insects)
• Well & Septic Testing
• 3 Full Time Inspectors
• Termite Inspections
• Radon Testing
• Mold Testing

“One Call Does it all”

Call for an appointment today 

440-8400
www.totalhomeinspect.com

MEMBER

FREE Indoor/Outdoor
Pest Control

 Treatment 

 With Whole House Inspection  
($75 Value)

A-1 Total Home 
Pest  
Control

A-1 Total Home 
Pest  
Control

In the U.S., termites cause over 1 billion 
dollars in property damage each year. A 
termite inspection will reduce the chance of 
expensive termite treatment and damage 
repair.

“Quality at a Fair Price”

A-1 Total 
Home  

Radon  
Mitigation Co.

A-1 Total 
Home  

 Lincoln’s Only  
Certified Radon Mitigation Service

Manager: Jesse Thies 

 Call 540-0200

• 2 year guarantee against termite infestation
• WDI Certified   (Wood Destroying Insects)
• We use the best Products &  
   Equipment on the market
• We offer Monthly or Annual Contracts  
   on pest treatment
• We also can spray your Lawns & Trees  
   against insect infestation

• Radon Testing-Mitigation 48 Hour Monitor      
   Canistor
• State Certified
• Lifetime Warranty on Mitigation  
   & Workmanship

We do it all - testing, equipment installation 
and follow-up testing!

Call for an appointment today  

440-8400
www.totalhomeinspect.com

FREE Termite Inspection  
with Radon Mitigation 

Not valid with any other offer • Expires 10/31/06

Radon  
Mitigation Co.

tm

www.totalhomeinspect.com

FREE 
Radon Test & Termite 
Inspection with all  
annual contracts

Manager: Mark Zeller

HOME INSPECTION / HOME LOANS
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Seek Shelter Today!
��

Before the winds blow and the boughs break, remember why it’s 
important to Seek Shelter Today.  Call us today for a free insurance 
review.

www.shelterinsurance.com 

JEFF BOND
5801 S 58th St

Lincoln
402-420-1992

31HOME THEATER / INSURANCEMay 2006
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SELF EMPLOYED?

TM

Over 100 business, personal & health benefits 
available through association membership  
including access to affordable health insurance

For Members Of:

RONALD G. MORSS
ACCESS TO

HEALTH
INSURANCE

AT AFFORDABLE RATES
Association group insurance plans are underwritten 
by the MEGA Life and Health Ins. Co. Home Office: 
Oklahoma City, OK. Association membership is re-
quired. *Optional benefits require additional premium. 
**Provided you are not covered by Worker’s comp.

423-1889  
1-800-646-8616

www.ronaldmorss-ins.com
E-Mail: ronmorss@aol.com

ALL COVERAGE CUSTOM DESIGNED FOR  
SELF-EMPLOYED INDIVIDUALS & SMALL  

BUSINESS OWNERS
• Medical - Dental*
• Prescriptions*- Eyewear*
• 24 hr. coverage**
• Your choice Dr.  
   & Hospital

• No one can be singled  
   out for cancellation or  
   Premium increase. PPO  
   Network Plans available
• Very Affordable Rates
• Fast, Friendly Service

M/000169 EXP 12/06

INSURANCE
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 Home Decor
 Distinctive Furniture
 Personal Designing
 Gifts

Housewarming Gift

10%  OFF
Any Purchase of 

 $20 or More

5022 Old Cheney Road • Lincoln, NE • 402-423-2443

Are your KEY customers
New Homeowners & Sellers?

If you answered YES

Then you’re  
On The Move Magazine’s
KEY customer!

Call Our Advertising Staff Today and Find out How 
On The Move Magazine Can Help You Reach Your 

KEY customers

805-9195
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Creating space, a huge step 
towards maximizing home 
sale profits
BY CYNTHIA S. PETERSON

 Home sellers looking to maximize their profits 
should take a candid look at their home – inside 
and out – before placing a for sale sign in the front 
yard. Step into the shoes of potential buyers… 
Would you buy your home the way it looks 
today? Be honest.  
 “For minimal effort and investment, a fresh 
coat of paint goes a long way towards sprucing 
up your home. Make sure all appliances and 
mechanicals are in good working order. Pay 
special attention to small details, and replace or 
fix whatever needs to be done before your first 
showing,” suggests Gloria Aron, a realtor with 

Wood Bros.  
     Besides 
paint, getting 
rid of clutter is 
one of the most 
important low-cost 
improvements you 
can make. The 
hardest, too. After 
all, this is the stuff 
of your life and 
you’re emotionally 
attached to it. 

 The goal is to make 
every room, cabinet, 
closet, drawer, and 

shelf look 
as spa-
cious and 
organized as 
possible. 
 The kitchen is a logical starting 
place. Free up as much counter space as you can 
and clean out the cupboards. Box up anything that 
is rarely used; store the box. 
“Sellers often rent a storage unit for all those extras 
they want to move,” said Aron, “Otherwise, selling 

or donating items may make more sense.” 
Remember, space is your friend. 
 Don’t forget to empty the junk drawer. Clean 
out under the sink, and take down most of the 
photos, cartoons, and artwork from the refrigerator 
door. Another idea is to start cooking with what 
you have on hand in the pantry (or in the freezer). 
Do you really want to cart boxes of canned goods 
to your new home? 
 Next, closets are notorious for attracting stuff. 

Banishing
Clutter 

(Above) Storage hide and seek: recapture lost 
space beneath a bed, on top of a cabinet or on 
a shelf. (At right) Nooks with notions: small 
spaces are best served if each area – office, 
living room, library, etc. – is defined, tidy and 
complimentary to the space as a whole. 
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WE CAN HELP YOU GET ON THE MOVE
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Apartment 
Household  
Office One call 

does it all!

• One Piece or a House Full
• No Extra Charge for Piano or  
   Weekends
• Packing Service
• We Sell Packing Supplies

FREE  
ESTIMATES

Serving Lincoln & Surrounding Area’s
Insured N.P.S.C. - M-14155

LOCAL MOVERS
327-9999

Lowest R
ates  

In Town
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Box up and store the shoes, clothes, bedding, 
toys, etc., you can realistically do without for 
a couple of months. (Potential buyers love 
spacious closets.)
 Free up floor and wall space in rooms. 
If you’re confused about how much is too 
much or too little, tour some furnished 
model homes for ideas.
 Depersonalize, too. Carefully box up 
(and store) collectibles, knickknacks, tro-
phies, and family photos. You want potential 
buyers to visualize their belongings in your 
soon-to-be-former home. 
 Once you’ve uncluttered and spruced 
up the inside, and disposed of accumulated 
junk in the garage, basement, and attic, turn 
your attention to the outside. Curb appeal 
can affect a buyer’s decision to walk through 
the front door. 
  With many homes at every price point 
on the market, these steps become more im-
portant to get a sold sign in your front yard. Unified units: ample, open-backed shelving lined along one 

wall gives the illusion of more space and keeps books and 
knick-knacks from cluttering. 
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ENTIRE PURCHASE
10%OFF
Excludes prior purchases, sales, special orders & special pricing.

Expires 06/22/06

LINCOLN
5900 S. 57th St.
423-2501
1501 N. Cotner 
466-5053

5900 S. 57th St.
423-2501

1501 N. Cotner
466-5053

Paint • Wallpaper • Supplies • Ladders  
Blinds • Product Consultation
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PATIO KITCHEN
Nebraska’s largest year round

selection of high quality
Outdoor furniture, Barbeque
grills, and specialty products
from leading manufacturers.

Style, Selection and Service. 
Your leisure is our business!
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Locally owned & operated by Bob Carter
Lincoln’s first choice in Home Inspections

• Computerized, On-Site Report
• Detailed 26 Phase Whole House Inspection
• ASHI-certified 
   (American Society of Home Inspectors)
• WDI-certified (Wood Destroying Insects)
• Well & Septic Testing
• 3 Full Time Inspectors
• Termite Inspections
• Radon Testing
• Mold Testing

“One Call Does it all”

Call for an appointment today 

440-8400
www.totalhomeinspect.com

MEMBER

FREE Indoor/Outdoor
Pest Control

 Treatment 

 With Whole House Inspection  
($75 Value)

A-1 Total Home 
Pest  
Control

A-1 Total Home 
Pest  
Control

In the U.S., termites cause over 1 billion 
dollars in property damage each year. A 
termite inspection will reduce the chance of 
expensive termite treatment and damage 
repair.

“Quality at a Fair Price”

A-1 Total 
Home  

Radon  
Mitigation Co.

A-1 Total 
Home  

 Lincoln’s Only  
Certified Radon Mitigation Service

Manager: Jesse Thies 

 Call 540-0200

• 2 year guarantee against termite infestation
• WDI Certified   (Wood Destroying Insects)
• We use the best Products &  
   Equipment on the market
• We offer Monthly or Annual Contracts  
   on pest treatment
• We also can spray your Lawns & Trees  
   against insect infestation

• Radon Testing-Mitigation 48 Hour Monitor      
   Canistor
• State Certified
• Lifetime Warranty on Mitigation  
   & Workmanship

We do it all - testing, equipment installation 
and follow-up testing!

Call for an appointment today  

440-8400
www.totalhomeinspect.com

FREE Termite Inspection  
with Radon Mitigation 

Not valid with any other offer • Expires 10/31/06

Radon  
Mitigation Co.

tm

www.totalhomeinspect.com

FREE 
Radon Test & Termite 
Inspection with all  
annual contracts

Manager: Mark Zeller

40 PEST CONTROL & RADON MITIGATION ON THE MOVE

Get Your Business 
On The Move!
Put Your Business In Front 
Of Every New Homeowner 
& Seller Each Month With:

On The Move 
Magazine

560-3717
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We’ve Moved!
To

9131 1st Street
3 Blocks South
on South 91st  & Hwy 2

THE POND CENTER
Eastern Nebraska’s award 

winning Pond Builders

Come check out our new home
We Install - Design - Service & Offer consultation on your projects

(Residential & Commercial)

We carry ground plants 
for around your ponds 
as well as aquatics for in 
your pond.
We carry supplies for 
your ponds and fish.

Come check out our new home

7 North American 
   Waterfall Awards 
2 Worldwide 
   Waterfall Awards 402-421-7012

Make Your Space 
a Magical Place

Tr
ac

to
r

S
up

pl
y 

C
o.

���������������������������
������������

One Selected Aquatic
Marginal Plant
for Your Pond

One Selected
Terrestial Plant
for Your Garden

Limit one plant per household
Limited to first one hundred coupons presented

������
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In Ground Pools
• Sales • Service 

• Installation • Design

Experience in working 
& coordinating with 
custom homebuilders

Featuring Emerald Premium Spas 
Colorstone Coatings and 

Retaining Walls

23203 NW 40th Street • Valparaiso, NE • 402-540-6333 • 402-784-2771
www.pooltechsandconstruction.com

POOL TECHS
and Construction

Jacob North
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Keeping up with the new 
neighbors nice green lawn 
can be easy...
BY SANDI WITKOWICZ

 It’s early spring and it’s time to make 
some decisions on how you will handle the 
green space that surrounds the object of what 
has likely become your largest investment. 

 If you already own a mower and other 
“gardening” equipment, you’ll likely choose 
to jump in and do it all yourself. On the other 
end of the spectrum, if time, tools, know-how 
or all are lacking, hiring a service may be the 

answer. Hiring out portions and doing some 
yourself is a popular middle-of-the-road op-
tion. 
 For lawn care, many homeowners choose 
to do the mowing and have professionals 
apply the chemical program. For Southeast 
Nebraska the basics include crabgrass preven-
tion, fertilizer, weed and pest control. The 
knowledge that you have a professional regu-
larly and periodically checking on your green 
space (i.e. investment) is comforting.

 Lincoln’s lawn 
care and landscaping 
service companies will 
complete a bid based on 
the types of functions 
you would like them to 
provide. Some compa-
nies offer the full gamut 
of services ranging from 
chemical application 
programs and mowing to 
tree trimming and peren-
nial-bed care. Others 
offer strictly the chemical 
programs. 
 Your personal 
budget is of course a 
factor. For a lawn of 
approximately 8,800 
square feet, bids to have 

the chemicals applied by a service ranged 
from around $300 to $350. To purchase a 
widely recognized brand annual lawn pro-
gram for self-application to cover that same 
8,800 square feet would cost about $100 for 

Taking care of your 
Green

Taking care of your 
Green

Taking care of your 
Green

Taking care of your 
Green

43May 2006
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44 ON THE MOVE

the chemicals. However, for the first year, the 
self-application program would also require 
the purchase of a broadcast spreader for 
$30-$45. The other point to consider is time 
and timing. First time do-it-yourselfers face 
a learning curve regarding the timing; the 

DIY gal or guy must make time to apply the 
chemicals.
 To have the lawn service mow, the op-
tion will range from about $25 to $40 or 
more per week depending on the size of the 
lawn. The growing (or should we say mow-
ing season?) runs from mid-April through 
mid-October. A new push style mower can be 
purchased in the $300 range depending on 
quality and features, plus with owning your 
own equipment there are always maintenance 
and repair costs.  
 If you decide on a service, how do you 
find the right one? If the previous owner used 
a service, you may want to continue with it. 
Another option is to ask your friends or new 
neighbors for referrals. Sometimes companies 
will give discounts or referral discounts if 
more than one homeowner in an area sub-
scribes to its service. Get bids and talk with 
the provider. Those conversations will help 

you feel more at ease with this new challenge. 
 If your new home comes complete with 
trees and shrubs, give yourself time to learn 
about your new landscape plants and their 
care. Information is available through the 
University of Nebraska extension division for 

Lancaster County www.
lancaster.unl.edu and there 
are books available at the 
library. “Flower Garden-
ing in the Hot Midwest,” 
by Lincoln native and 
author Linda Hillegass is a 
great resource. 
 Before you 
decide to tear out those 
overgrown foundation 
plantings, make a trip to 
the local nursery to price 
replacements. While there, 
you can always ask for 
advice on how to spruce 
up the existing plants with 
trimming and a fertiliza-
tion plan. If a plant seems 

to be ailing, take a sample branch into the 
nursery. (It’s best to put the sample in a bag 
so that you limit the possibility of spreading 

disease or contaminating other plants at the 
nursery.) The nursery staff can almost always 
offer advice on how to correct the problem.  
As with lawn care, there are landscaping-
service companies that can take care of your 
shrubs, trees and perennials or just assist.
 Regardless of whether you decide DIY 
or total service, protect your investment by 
taking good care of your green space.  

Sometimes companies 
will give discounts or 
referral discounts if more 
than one homeowner in 
an area subscribes to its 
service.
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Hunter

• 12 Months Same as Cash Financing
• Residential & Commercial
• Call us for a FREE estimate!

www.toddvalleyfarms.com
800-869-8544

Legacy turf-type buffalograss is the answer for those who want a 
lawn without the constant mowing and watering.  It only grows 
3 to 5 inches tall and rarely needs additional watering to keep it 
green throughout the hot summers.  Highly resistant to disease and 
most turf insects.

Use less water and maintain a thick lawn without the over-seed-
ing needed with all other fescues.  RTF® is the only self-repairing 
turf-type fescue and does not have the  “wide leafed ugly” clumps.  
For a full season lawn, insist on the best.  RTF, The only sod you’ll 
ever need!  

Legacy Buffalograss is a registered trademark of Todd Valley Farms, Inc.   RTF, Water Saver and The Only Sod You’ll Ever Need are all registered trademarks of Barenbrug USA.

You have a choice in grass!

SOD / SPRINKLER SYSTEMSMay 2006 45
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Brand New Guides to Guide Your Style
Lyn Peterson’s Real Life Renovating 
by Lyn Peterson 
(Clarkson Potter, 2006) $37.50 

Creating Your Dream Bathroom 
by Susan Callahan Breen 
(Sterling, 2006) $24.95

Ultimate Backyard: Inspired Ideas for 
Outdoor Living 
by Michelle Kodis 
(Gibbs Smith, 2006) $39.95 

$500 Room Makeovers 
by Lisa Quinn 
(Clarkson Potter, 2006) $22.50 

The Smart Approach to the Organized 
Home 
by Leslie Plummer Clagett 
(Creative Homeowner, 2005) 
$19.95 

10-Minute Home Repairs: More Than 
200 Fast, Effective Fixes You Can Do 
Yourself, 
by Jerri Farris 
(Fair Winds Press, 2006) $12 paper

Good Housekeeping The Complete 
Clutter Solution 
by C.J. Peterson 
(Hearst, 2005) $19.95 

Faux Finish Secrets 
by Brian Santos 
(Meredith Books, 2006) $19.95

Outdoor Kitchens 
by Amanda Lecky 
(Quarry Books, 2005) $21.99

The Home Owner’s Manual: Operating 
Instructions, Troubleshooting Tips and 
Advice on Household Maintenance
(Quirk Books, 2006) $15.95)

Help, It’s Broken: The Fix-It Bible 
for the Repairing-Impaired 
by Arianne Cohen 
(Three Rivers Press, 2005) $11.95

Jamie Drake’s American Glamour 
by Jamie Drake 
(Bulfinch Press, 2005) $45

Twigs: The Go-Girl Guide to Nesting 
by Julia Bourland 
(Perigree, 2005)$14.95 
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 Hague Quality Water is a family owned and 
operated business that has been serving the Lincoln 
and Omaha communities for five years.  Started in 
May of 2001, by Jeff White, Hague Quality Water 
of Nebraska is a locally owned business, with na-
tional ties.  The national affiliation of Hague Qual-
ity Water, is over 
300 dealers strong.
 Hague Qual-
ity Water is a full 
service water dealer.  
Their services are 
both residential and 
commercial.  Serv-
ing both the city 
and rural communi-
ties.  Hague Quality Water is a one stop solution for 
all possible water needs.  They provide (but are not 
limited to): water analysis, whole home filtration 
systems, bottleless coolers, water softeners, and 
reverse osmosis systems.  
 The new home owner should be especially 
interested in the services and products that Hague 
Quality Water offers.  Whether you are an urban 
dweller drinking city water, or a rural inhabitant 
drinking well water, Hague Quality 
Water has the proper solution for either 
situation.  Their seventeen point water 
analysis allows them to customize a 
whole-house solution for all your water 
needs. 
Home owners should also take a long 
hard look at installing a water softener.  
A typical system from Hague Quality 
Water will offer a number of advantages.  
Better tasting water is the first noticeable 
change, but there are others as well.  
 A water softener can save the 
average household hundreds of dollars 
a year.  The average household will 
save up to 75% on cleaning products, and soap.  
Adding a water softener allows the soap to work 
much more efficiently, thus requiring much smaller 
amounts.  The savings do not stop there.  Hard wa-
ter can be very damaging to plumbing, water-heat-
ers, fixtures, and bathtubs.  Using a water softener 
can not only extend the life of these products, but 

also allows them to work more efficiently, using 
less energy.  Hague Quality Water actually provides 
the guests to its web-site with a cost analysis tool @ 
haguewaterne.com.  
 Another interesting product is the bottleless 
water cooler.  This product is a great solution for 

either homes or busi-
nesses.  The product 
is very simply a water 
cooler that provides 
quality, filtered water, 
without the hassle, or 
expense, of having a 
large bottle on top.  
What this means to the 
consumer is that they 

have a limitless supply of fresh, cold, filtered water 
on demand.  This product could also save the con-
sumer hundreds of dollars a year, by not needing to 
purchase bottled water.  
 Hague Quality Water also has a great combina-
tion of a small, and large business mix.  They can 
offer the products and services typical of a large 
business, but with the commitment and attention to 
customers that is typical of a small business.  Hague 

Quality Water is fully bonded and its installers are 
all certified and licensed.  They are a member of 
the Lincoln and Omaha Chamber of Commerce, 
and the Better Business Bureau.  If you would like 
to contact Hague Quality Water of Nebraska, call 
toll free at 1-800-369-4987, or visit them on the 
web @ www.haguewaterne.com. 

HAGUE QUALITY WATER
Celebrating Their 5th Year Anniversary

BY JEFF HARDY

Jeff White and Dave Bonicatto with Bill & David Hague, receiving the #1 in the Great 
Plains Region award and Top Ten Salesman award, respectively

Jeff White in the Hague Quality Water showroom
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• Patio Rooms & Sunrooms
• Insulated Sidings

• Replacement Windows
• Replacement Doors

• Patio Rooms & Sunrooms
• Insulated Sidings

• Replacement Windows
• Replacement Doors

• Patio Rooms & Sunrooms
• Insulated Sidings

• Replacement Windows
• Replacement Doors

• Patio Rooms & Sunrooms
• Insulated Sidings

• Replacement Windows
• Replacement Doors

30 Years  
Experience 

Spring Savings
$1500 OFF

Any  
Patio Room

15% OFF
All Siding  

Windows & Doors
$ $

Expires 06/30/06

ENERGY COSTS ARE RISING...
IT’S TIME FOR

REPLACEMENT WINDOWS

$179
 Tilts In for Easy Cleaning

 Double Insulated Glass

 Lifetime Warranty

 Free Estimates

 Free Basic Installation

 100% White Virgin Vinyl

 Licensed and Insured

 Financing Available (WAC)

We’ll
beat any

advertised
price

Window Depot USA • 5335 N. 57th, Lincoln • 402-467-6411 • www.windowdepotusa.com

Shown with optional grids

WNDOWS, SIDING, & SUNROOMS ON THE MOVE50
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$50 OFF
Each Installed  

Replacement Window
Receive up to $1000 OFF any entry system 

with complete installed window order.

607-0023
450 N Chesnut Suite 3 Wahoo

Serving Lincoln &  
Surrounding Communities  

For Over 16 Years

We Specialize in  
Hayfield Energy Efficient 

Windows & Doors

Offering The Best 
Prices Around

Stop By Our  
New Showroom

450 N Chesnut Suite 3
in Wahoo

51May 2006 WNDOWS, SIDING, & SUNROOMS
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Hard Hitting - Targeted MarketingHard Hitting - Targeted MarketingHard Hitting - Targeted MarketingHard Hitting - Targeted Marketing

• Direct mailed to all new 
   homeowners for one year

• Direct mailed to homes 
   listed “FOR SALE”

• Direct mailed to Home 
   Builders & Realtors

• Direct mailed to all new 
   businesses in the area.

• Plus strategic distribution 
  locations throughout Lincoln

• That’s over 10,000 highly 
   targeted new homeowners 
   each month!

For Advertising Information Please Contact Dan
 402-560-3717  • onthemovedan@yahoo.com
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